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Background: At the 2009 Annual Conference, YALSA’s Board directed the

President to establish a taskforce to develop policies and procedures
for a member/readers choice list. Their first draft is provided below.
The Board will want to review the document and provide feedback to
the taskforce.
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We present the following proposal to the YALSA Board of Directors in support of the
development of a Readers' Choice book list, to be created by YALSA members each year.

Administration

A task force of 3-5 members, including one chair, will be appointed by the YALSA president-
elect for a term of one year. The group will be responsible for the following:

e Working with the YALSA Communications Specialist as necessary to publicize the
nomination and voting process
e Administering the list
o0 Determining nomination categories
o0 Tracking nominations throughout the year
o0 Vetting nominations
e At the end of their term, making recommendations on how to improve the process

Process

YALSA members and non-members will be encouraged to nominate titles. Nominations will be
accepted online only. Upon nominating a title, the nominator must select which genre category
the book falls into; these categories will be determined in advance by the Task Force. Nominated
titles must have been published between November 1 of the prior year and October 31 of the
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current year. Non-fiction and graphic format titles may be nominated and therefore must be
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For the nomination forms, the task force will either use the current mail form through the
YALSA website, the new YALSA forms service using PHP, or a Google form that would dump
that data into a GoogleDocs spreadsheet for the group.

Marketing

We present the following marketing ideas:

Printed bookmarks to hand out at the YALSA booth at ALA Annual 2010

Regular posting to the YALSA blog and YALSA-BK to promote discussions of titles
throughout the year

A VOYA article published in the fall

Book discussions via ALA Connect where people can lobby for their favorite books or
discuss certain titles

Advertising in SLJ, Booklist, VOYA

Additional Resources:
e Board Document #15 from the 2009 Annual Conference meeting:
www.ala.org/ala/mgrps/divs/yalsa/boardandcommittees/boarddoc/annual/pdf09/15_rbareaderschoice.

pdf
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