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Why should Academic Business Librarians support the career outcomes of professional 
programs?  
 
Many of the key performance indicators for graduate business school programs are related to 
the employability of its graduates. Statistics such as the time lag from graduation to employment 
and salaries impact school rankings. Moreover, students investing in expensive professional 
degrees want to see a good return on investment, as soon as possible. These issues are clearly 
of strategic importance to business schools and as such, it is important for business librarians to 
demonstrate their value by contributing to their improvement. The best way to do so is to nurture 
a collaborative working relationship with career services. Many academic business libraries 
have partnered with career services to create LibGuides, present library resources, and deliver 
workshops (Whilhelm, 2021). At Vanderbilt University’s Owen Graduate School of Management 
(Owen), both the Career Management Centre (CMC) and Walker Management Library 
(business library) are housed within, and focus largely on, serving the Owen community. Library 
programming organized and delivered in collaboration with the CMC, such as a library 
resources for job search during CMC’s career week in the spring semester, reliably result in 
better participation and potential impact. We consistently hear from employers that our 
graduates are well-prepared in knowing their employers, their customers, and competitors.  
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Fig. 1. Relevance of portfolios in the job search process.  
Note. Screenshot of slide. McKay, HD. 

 
 

2.  Rebrand library resources as premium content to help students differentiate themselves 
and their degree. As a good librarian, an early version of my talks focused on different 
types of resources and content types that are available for preparing their portfolios. In 
conversation with the students, I realized that a more helpful framing would be to show 
them how the resources can be used to differentiate their abilities and degrees in the job 
market.  Our trade publications content can help them emphasize the ‘professional’ 
nature of their degree and demonstrates familiarity of the sector they want to work in. In 
2022, the MMark program was designated as a STEM degree program, which allows 
international students to extend their training in the US by 24 months. The libraries’ 
premium, curated data resources can be leveraged by students to demonstrate their 
technical data skills The program is situated within a business school, which means 
students are competent about the strategy and business side of marketing and our 
company and industry resources can be used to help demonstrate as much.  Lastly, as a 
program embedded within a highly ranked research institution, students know how to 
engage with important developments in relevant fields such as consumer psychology, 
and our research literature resources can help them demonstrate that as well.   

 
3. It’s about ‘finessing’ the heavy lifting you’ve already done. Portfolios can sound like a 

heavy lift when students already have substantial curricular and co-curricular loads. It’s 
important to close on the key message that they’ve already done the heavy lifting. It’s 
more about finessing what they’ve got, and delivering their story to connect with what 
their prospective employers are looking for. The portfolio or case study doesn’t have to 
be an entire website or blog–it could be a brief but well-organized deck or a well-honed 
origin story that you can tell at the drop of a hat.  

 
An experiment in progress: where next?  
 
The week following my presentation, the MMark career coach reported that many of the 
students found the session very helpful and that some of the students were getting started on 
their ‘portfolios’. We will continue to monitor the usefulness of the talk, and the concept of 
portfolios, or if something else might be even more useful, in their job search process. We might 
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also compare the outcomes with those who did not participate in the small groups entirely, as 
about half of the cohort participated. In the medium term, we will monitor what kind of feedback 
employers give about how our students are performing as candidates, and what role, if any, 
portfolios and case studies play. I am also interested in speeding up the learning cycle and 
finding ways to gain feedback from employers on the relevance and usefulness of portfolios 
throughout the year, rather than waiting for another cohort to start.   
 
Career services can be a natural collaborator for business librarians: their priorities are aligned 
in terms of maximizing their respective resources toward improving the career outcomes of their 
graduates. Career services staff can hold close relationships with their students, manage the 
cadence of engagements, get direct feedback from employers and are always looking for ways 
to enrich their programming. Librarians can bring insights from professional work experience 
and leverage the premium resources of the library collection to add depth and engagement to 
career service programming. Neither business librarians nor career centers have all the 
answers, but working together they can experiment towards improved success for their 
students’ and their organization’s strategic goals.  
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